ICRRICCRCIRES) (Characteristics of Marketing):

(OIS ATIGH, HIIEA 8 TBRT TR [Nod B [N I 2[_1ze =7
RO [RFONOIT [RATVNF ALRIN® FRRN | O (ATHFCS [IHNNT (ISt
ICEEibak

S. ATITGTIE G (Social Process): RN JF6 SN ATGT Y [RANN TG
fRIfox (Y9 YT WeIR, ATIGH 8 BIIRAT AT AT & (AT T AN H( AR
F(I I O TR PACO A(HS AMH | W SATNGP [PV NOCH ANTGI B
WP od BFY (M8 2T TH B TNCGF G Hfohd AT M (1T ABFO & AR
(A< f77© 41 =7

=3 m"iﬂﬂ a | G| (Managerlal Process): RHAMNT FIAFN SFIOIR AN P
T AfS6 T ST (FHI HIETHN Gy IR B FACO T | (TN TGN
5129, STNEOHRIY, (TN AN A7¢ AT T FIS IO TN [NV I N
ATIEIETNT B 27|

. AR OF Eﬂ%ﬂT (Economic Process): fRANNT FRAECNR S LA AT
BN, STATNS 8 FFNS GATTI S IS Gio® | [T ARIZNI WL FrS
SATHTY, BATNGTOFACTI Y TNINS A TF- RGBT VLT F51S SHATI 3
IR Q TR [FANE WA OF A G0 37 =

8. fafamry ‘Zﬂ%ﬂT (Exchange Process): (OIS OIF ATGN 8 IRIEG BB ERCT ef
RIS LT AN & (A AN-AAN B AP I [N [T A3 I
Y ACFH | ANV (SIS SB[ [N o© FK Gy AR SPToE (ofF 8 I
AT G RPANANT FIAFT A= & IBIAN F ACH |

¢. W{ﬁ’f ﬁ%ﬂT (Consumer-oriented Process): Tﬁﬂiﬁ?ﬁs IERRICE YT (R
(ST ATIG, o<, SR 8 TER | (OIS (FH FIA2 [N NN PRGN
SF T A0 [RINTNE (OIS T AT I =T

Y. SIoM= Sﬂ%ﬂT (Dynamic Process): 3™ B0 SSMNT AT STNCTF Y S
(OIS 5, MoK, ATATGH, IR, T FWO], FI WHIT 395 ARG | @y O3
T, IIF AR G33 STNGF, WLANGF, AT 0T 8 NS ARISN FICY
SN AREENE ARIS 2(52| IF T [T AFIG® IR S O (VAN
T VO o | (R WIeTq |

q, SYAFAYAS AFEH T (Searching Process) RN IR HAPIRHNTAS FIGA
ST TS | BT TG AG T, TGN (ol Y0t (IR B, TGN AW B 41,
AHSTRITHA (S STTE T, (GO T@N @ V@ oo Gnda K Gy
fRANTTHFIAE STITNIR ST TR FACS =T |




v. ﬂﬂm WJFIN (Existence of Middlemen): RN FEHNF WLITH Ao A1
ORI (9 8 (SIS fAF6 (N ST =TT WK 2 N STIIANZA FICG ATRFIQL, LEAT
TR, ARSI, AR 2on THZFAE OB IR | Sod1e [N Frfife
SRS ST FAR G NEFIAA SFFHf T 4R |

>. NS AFFHTT (Integrated Process): RANNT FIAFN STHFAONI ABAAN FAK G
RN S G T® [fox FAIAET STNIY SN FA00 7| [FANHNT (TN G50
PICLR RIS 20T T B T SR N FITON 0O A, FIEY (2 FAf [
PLIRO FICOE STNE VT | GATES AT (AT I I (T, [N g6 SIwfare
AT I LT (FAIN (OIS TG [RUTND WL 7567 WG S|




